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How Britain Can Win

To chart a clear path for How Britain Can Win, we must look to the UK's
high-growth small business leaders. These ambitious entrepreneurs are
at the forefront of innovation and are ready to lead national economic
growth, ensuring the country wins on the global stage. To understand
this in more detail, Goldman Sachs 70,000 Small Businesses surveyed a
diverse group of programme alumni from across the UK.

UK small business owners are ambitious, aren't afraid of taking risks,
and optimistic about the future of their business.

0 Of high-growth small business
91 /O owners expect their business
to grow over the next 3 years

EEEEEEEEER EEEEEENI
O Of high-growth small O Would describe themselves
9 7 /O business owners describe 73 /O as a risk taker as opposed

themselves as ambitious to being risk-averse

Say the 10KSB UK
programme has
strengthened their
appetite to grow
their business

Think UK entrepreneurs
are as ambitious

or more ambitious

than entrepreneurs

In other countries

Find hearing about
the growth of
others inspirational
and motivating

But they are less confident about the UK more broadly.

BUSINESS CLIMATE

Whilst 60% think the UK is a good place to start a business, only 46% think the UK is a good
place to grow a business, and only 30% think the UK is a good place to exit or sell one.

P
-()  Start a business

@i Grow a business
@ Exit or sell a business

ECONOMIC BARRIERS
39 ()/ Other key challenges identified
When asked to identify the biggest O include the “rising cost of labour”
identified “domestic, economic, and “a lack of ambition/

challenge holdlng the UK ecconomy back: and political uncertainty.” perpetual pessimism.”



UK ADVANTAGES They are motivated by success and aren’t afraid

Small Businesses think the UK has a lot going for it. of a challenge.
When asked to identify the country’s strongest economic advantage: When asked to identify the main driver of their ambition:
% LT 3 32%
m 23% /o
identified regulatory and legal said achieving personal financial
stability as the top advantage iIndependence and wealth creation
% L JJ 26%
O 22% %o
said the UK’s innovation and R&D strength said disrupting an outdated industry
2 18% B L 16% B
& 18% 16%

said access to skilled talent said the challenge of building something from scratch

GROWTH JOURNEY

When looking back on their growth to date:

32% M EEEEEE

Would still choose to grow at the same pace despite any
potential trade-offs they made.

However,

/3%0 B8R

Have had moments where they hesitated about their desire
for growth and considered stepping back or slowing down

BUSINESS CULTURE Al OPPORTUNITY

UK small businesses seem to have a broader challenge Al innovation and adoption Is seen as a big
with acknowledging both success and failure. opportunity for the UK, with the majority

of small businesses feeling optimistic.
31%

Often or aways deiberately 77%

downplay their business success

Are confident the UK will embrace Al as a growth driver

55% 93%

Think there Is a negative stigma that comes Are optimistic that integrating Al will be a tangible driver
from having a previous business venture fail of growth within their own business

And it given the opportunity,
entrepreneurs would go all in on growth:

Would invest in growth if offered an
unexpected windfall of £100,000 in cash

Data was drawn from a survey of 404 Goldman Sachs 70,000 Small Businesses participants conducted by the Said Business
School, University of Oxford. The survey was administered across the UK between 31 July and 15 September 2026. © 2026 Goldman Sachs. All rights reserved.




