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The Big Picture
Alumni of Goldman Sachs 10,000 Women India are confident about 
growth and quick to take up new technology. Graduates from Cohorts 
1 to 14 report stronger leadership skills, more capacity to innovate 
and wide use of AI in their businesses.

In total, 328 women entrepreneurs answered 12 questions on their 
business outlook, AI use, policy priorities and the programme’s impact.

Survey at a Glance

328
Entrepreneurs 
surveyed

14
Cohorts represented

12
Survey questions

Outlook

01 Business Outlook

Bullish on Their Own Growth
Almost all alumni are optimistic about their businesses' growth prospects over the next 
12 months, but are less optimistic about the Indian economy as a whole.

12-Month Business Outlook

Optimistic about their own business growth

72.2% 22.9%

95.1%

Optimistic about the broader Indian economy

40.6%

Very optimistic

36.6%

Somewhat optimistic

77.1%

This gap suggests alumni trust their own ability to handle market conditions, even when 
the wider economic environment is less certain.

Impact

02 Programme Impact

Confident and Built to Lead
Beyond foundational business skills, the programme strengthened how alumni see themselves as 
both leaders and innovators.

Leadership confidence

94.8%
Reported a boost in 
their confidence as 
business leaders

Innovation capacity

93%
reported an increased ability to innovate after  
completing the Goldman Sachs 10,000 Women 
programme

68.6%
significantly increased 
their confidence

26.2%
moderately increased 
their confidence

31.7%
reported a significant increase in their capacity to 
innovate

That capacity creates opportunities for alumni to 
explore new products, services, and processes.

The AI
Shift

03 AI Adoption

From Adoption to Transformation
Most alumni already use AI in parts of their business, and three in four pay for at least 
some of the tools they use. Far fewer have built AI tools of their own, representing the 
next opportunity for growth.

Sentiment toward AI

59.7%
are optimistic and excited about where AI is 
heading. Only 6.4% said they were pessimistic 
or worried.

Optimistic and excited

Pessimistic or worried

Neutral (33.8%)

AI Business Use Cases

93.9%
use AI in their businesses

75.3%
pay for some or all of the AI tools 
they use

29.4%
have developed custom AI tools 
or models for their business

17.1% say AI is already central to their 
business model

04 Policy Priorities

What Would Help Them Grow
When asked which policy area matters most, alumni put targeted support for women-led 
businesses first, followed by skills and training, then cheaper access to capital.

Highest-priority policy area

Targeted support for women-led businesses

Investing in skills, training and education

Improving access to and lowering the 
cost of capital

31.9%

27.6%

18.4%

14.1%Reducing business taxes and rates

6.1%Cutting red tape

Other responses (1.8%) included networking, government support, 
startup funding and changes to EPF rules.

Looking Ahead

Scaling 
Capability
Alumni have the confidence, innovation capacity, 
and appetite for technology. The next phase of 
support can help turn those strengths into 
sustained business growth, with a focus on:

Growth finance Market 
connections

Talent

AI readiness Peer-led 
learning

Scale

Source: The figures reflect self-reported data from 328 graduates across India 
who completed the Goldman Sachs 10,000 Women initiative in 2026, surveyed 
by the programme's academic partners.
 © 2026 Goldman Sachs. All rights reserved.


